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HEALTHY CORRIDORS AS DRIVERS OF SOCIAL HOUSING NEIGHBOURHOODS
FOR THE CO-CREATION OF SOCIAL, ENVIRONMENTAL AND MARKETABLE NBS
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. INCLUSIVE URBAN REGENERATION

Interdisciplinarity
architecture, landscape, sociology, geography, economics

Intersectorality
academia, municipality, companies, third sector, citizens

Interculturality
north, south, east, west | center, periphery, rural

Intersectionality
gender, age, race, specificity
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SOCIAL AND SOLIDARITY '
ECONOMY

o 8 w0l -
‘ VAMOS MAPEAR JUNTOS/AS O FALCAO

e

-

. 2o
‘ﬁ o /
< . 8
. F
’ ‘; &)
% A2
& .

‘J/l °ﬁ. T

'TECHNOLOGICAL
Aﬁ ‘ "\“ g (4

PARTICIPATORY

> A

’

~
. ;




£+ Mais acedidos @) Comegar aqui @) webvPNCES ) Apple @ Google @ Gmail @ Infordocente - Univ.. [ De Safari 8 Google Tradutor ) URBINAT Inicio — Netflix O outros marcadore

Lj\] URBINAT Home Cities & Citizens News & Publications . Events Online NBS Course Resources Q

TYPE @
Participatory s O0000
Social & Solidarity Economy B ®@®®0O0O0
Technological G @O OO0
Territorial
SCORE IMPACT
‘:‘ s PARTICIPATORY w @OO00
. Community Based Arts Projects © ®99®®O
? Wellbeing (CAP) ©® @@®@00O0
o @OO00O0
@ Health 2C IC JC JC IC )
¢ © ®000O0
@b Mobility
1)
fB Participation
® PARTICIPATORY w @OOO0O0
? EConoy Community Workshops e ®@@®®0O
® ®@®000
s @OO000O
{ RESET FILTERS J 2R JC JC JC JC )
®© ®@O00O0
M

FILTER




TARGET
GROUPS

COMMUNITY MUNICIPALITY
RESIDENTS

innikind

00 0 00
| L1l L&]=[9]

CHAM PIONS\_’ LOCAL ORGANISATIONS,

AGENTS, COMPANIES

by GUDA



- CO-CREATION PROCESS

_ CO-IMPLEMENTATION

_ CO-MONITORING
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- CO-CREATION PROCESS | citizens knowledge
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- CO-CREATION PROCESS | citizens criativity
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. CO-CREATION PROCESS | citizens activation
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- CO-CREATION PROCESS | citizens evaluation
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NATURAL PLAYGROUND
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| - RAINWATER RETENTION BASINS




Campmarket - Mercado de

Campanha estd em Praga da

Corujeira.

Fort (&

So6 para deixar o lembrete que no dia 03 fevereiro temos
mais uma edigdo do @ca arket.campanha, com o
nosso habitual @ detr para adultos e
criangas!

Das 9h as 13h, estaremos pela Praga! @
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- GARBAGE COLLECTION AND ART INSTALATION
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Clube da Rega: SOALHEIRA (Nuno, Joao, Bea), APPC (Isabel Rute), CES. (Gongalo), Sara Neves
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CREATIVE and INCLUSIVITY

Engage citizens with diversity of experiences
Children and schools as key stakeholders

» Diversity of participatory activities
" Creativity as a “technical” knowledge
Democratic platforms as Creative strategy
Public space as an arena for creativity —




